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Source:  The Brookings Institution, Mapping the Growth of Older America:  Seniors and Boomers in
the Early 21st Century, William H. Frey, May, 2007, Author’s analysis of U.S. decennial censuses

and Census Bureau Population Projections
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Source:  The Brookings Institution, Mapping the Growth of Older America:
Seniors and Boomers in the Early 21st Century, Wm. H. Frey, May, 2007

• The rise of boomer populations – especially in 
suburban locations of slower growing
metropolitan  areas – will create a new demand 
for senior-oriented housing and amenities as
seniors age in place. 

• Today’s pre-seniors (ages 55-64) and
young seniors (65+) tend to be more
highly educated, healthier, have a
higher earning capacity and are more
likely to enjoy a high-consumption
lifestyle.
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• Active Adult Housing (55+) is the fastest-growing
segment of the U.S. Housing Market.  

• More than 100,000 units constructed in 2008 were  
targeted to this growing niche market. 
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Source:  U.S. Census Bureau, The American Housing Survey 2005-2007
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Source: Activeadulthousing.com, Articles, Adult 55+ Communities
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Source:  The Brookings Institution, Mapping the Growth of Older America:  Seniors and Boomers in the Early 21st Century, May, 2007
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Seven Places to Retire During an Economic Downturn

#4 - Pittsburgh, PA

• The cost of living is 5% lower than the national average.

• The average state and local tax is 8.9% versus 9.7% nationwide.

• While the median sales price of existing homes fell nationwide by 1.4% last
year, Pittsburgh’s increased by 1%.

• Lower Crime Rate (compared with other cities of its size).

• More than 20 quality hospitals, including the University of Pittsburgh
Medical Center, which was among the “Best of the Best” in 2007 and
its geriatric division was awarded a #8 spot nationally.  

Source:  Smartmoney.com, published February 25, 2008



“Ten 
Affordable 
Places to 

Retire”
Boost Your 
Retirement 

Prospects by 
Picking a 

low-cost locale

U.S. News reported the Pittsburgh, PA                                                                                      
region as one of ten most affordable 
locations for retirees because of the 
area’s low cost of living and affordable 
housing.  

The area also offers a beautiful rural 
setting just outside of a city offering a 
cost of living 5% below the national 
average, nationally-acclaimed health 
care facilities, big business, cultural, 
historical and outdoor attractions.  

Source:  U.S. News and World Report, March 26, 2009, www.usnews.com/articles/business/retirementand smartmoney.com, 
“Seven Places to Retire During an Economic Downturn," February 25, 2008.

March 26, 2009



“Pittsburgh Ranked Tops in U.S. by 
The Economist”

British Magazine Gives Pittsburgh Area #1 in Livability

• In The Economist's report, between 30 to 40 indicators were considered
under five categories: stability, health care, culture and environment,
education and infrastructure. 

•  "The idea was that the city presenting the least challenges to your lifestyle
would be deemed the most livable.”

•  Pittsburgh's medical centers and its cultural amenities -- unusual for a
city of its size -- helped propel it up the charts.  

Source:  Pittsburgh Post-Gazette, Pittsburgh ranked tops in U.S. by The Economist
By Mackenzie Carpenter, Wednesday, June 10, 2009.  www.post-gazette.com.



• Washington County’s taxes are approximately 30% less than its
bordering counties.

• “More than $700 million is invested in projects in Washington
County, which is aided in attracting businesses by the crossroads
of Interstates 70 and 79, and quick access to downtown
Pittsburgh and Pittsburgh International Airport. “ 

• The Meadows harness-racing track and casino and Tanger 
Outlet figures to draw more than 10 times the number of
people to the area than in previous years.   

Washington County, Pennsylvania
A Growing Force

Source:  Rob Amen, TRIBUNE-REVIEW, Sunday, May 21, 2006“Washington County, A Growing Force”



• “According to the 2000 national census (conducted every 10 years),
about 7,600 people lived in Washington County and worked in
Pittsburgh. That was up more than 1,200 people from the 1990
census.” 

• “The census reported about 9,200 people lived in Allegheny 
County but worked in Washington County in 2000, up from
about 6,800 people a decade earlier.” 

• “Population has surged almost 30 percent in North Strabane 
Township and about 25 percent in Peters Township since 1990,
according to the U.S. Census Bureau.” 

Source:  Rob Amen, TRIBUNE-REVIEW, Sunday, May 21, 2006“Washington County, A Growing Force”



Washington County, PA

Population by Age 2006 2007 2008 2009

55-59 years 16,030 15,190 15,765 14,286
60-64 years 10,129 11,292 11,167 14,055
65-74 years 16,208 16,498 16,887 18,259

42,367 42,980 43,819 46,600

Allegheny County, PA

Population by Age 2006 2007 2008 2009

55-59 years 81,237 84,213 86,288 81,687
60-64 years 63,776            64,896 68,442 70,631
65-74 years 91,066 91,239 92,279 93,428

236,079           240,348            247,009               245,746

TOTAL MARKET GROUP 278,446           283,328 290,828              292,346

Source:  2006 - 2009 American Community Survey, www.factfinder.census.gov
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Maintenance-Free Lifestyle
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On-Site Shopping and Retail Services

Residents will have the best in both comfort and 
convenience with easy access to great shopping 

and retail services.      
Copyright 2011  Not to be copies or reproduced in p art or whole without written consent from Southpoin te Industries 888-627-3029  
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Montour Trail
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Source:  “Trails Add Value to New Homes”, American Trails Magazine, Spring 2009, www.americantrails.org
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• Ice Cream/Mini Golf – adjacent property

• Montour Trail – approximately 50 yards 
(www.montourtrail.org)

• Golf Courses –
– Quick Silver – 2 minutes
– Fort Cherry – 5 minutes 
– Village Green – 10 minutes 
– Ponderosa – 20 minutes 
– Scally’s – 30 minutes 

• City of McDonald, PA – 4 minutes 

• Pittsburgh International Airport –
10 minutes 

• Robinson Town Center – 12 minutes

• Settlers Ridge Shopping Center – 15 minutes

• Pittsburgh Motor Speedway (movie theater, 
50 restaurants, department stores) - 15 
minutes 

• City of Pittsburgh – 20 minutes

• Meadowlands Casino and Race Track – 30 
minutes (10 minutes post highway 
completion)

• Tanger Outlet Mall – 30 minutes
(10 minutes post highway completion)

• Southpoint I and II Residential/ Commercial 
Complex (golf, dining, hotels)  – 30 minutes 
(15 minutes post highway completion)

• City of Washington – 30 minutes (15 minutes 
post highway completion)
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Unit Breakdowns
Residential Parking Retail Atrium/Lobby Total

# of Units 177 353 
# of Beds 662 
# of Floors 6 2.5 0.5 9 
Gross Building Area 227,538 117,118 9,482 12,425 366,563 
Leaseable Area 180,400 63,540 9,482 0 253,422 
Efficiency Ratio 79.28% 54.25% 100.00% 0.00% 69.13%
Hard Construction Costs $28,442,250 $7,213,981 $423,422 $2,287,079 $38,366,731 
Hard Cost per Gross Square Feet $125.00 $61.60 $44.66 $184.07 

Hard Cost per Unit $160,691 per unit
$20,436 per 

space
$45 per Lease SF

SOURCES AND USES Totals Per Unit Per Bed % of Total
SF Costs 

(Gross Rental 
SF)

USES:
Land $6,000,000 $33,898 $9,063 9.84% $26.37 
Pre-development Costs $550,000 $3,107 $831 0.90% $2.42 
Land Development Costs (Site Work) $2,000,000 $11,299 $3,021 3.28% $8.79 
Hard Construction Costs (includes parking) $38,366,731 $216,761 $57,956 62.92% $168.62 
Hard Cost Contingencies $2,877,505 $16,257 $4,347 4.72% $12.65 
Furniture & Fixtures $1,191,600 $6,732 $1,800 1.95% $5.24 
Soft Costs $5,501,141 $31,080 $8,310 9.02% $24.18 
Carry Costs $1,980,640 $11,190 $2,992 3.25% $8.70 
Other Financing Costs $335,622 $1,896 $507 0.55% $1.48 
Reserves/Escrows (incl lease-up reserve) $500,000 $2,825 $755 0.82% $2.20 
Developer Fees $1,678,109 $9,481 $2,535 2.75% $7.38 

TOTAL USES $60,981,348 $344,527 $92,117 100.00% $268.01 

SOURCES:
1st Mortgage $45,736,011 $258,396 $69,088 75.00%
Equity $15,245,337 $86,132 $23,029 25.00%

TOTAL SOURCES $60,981,348 $344,527 $92,117 100.00%
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Southpointe Industries, LLC
125 Technology Drive

Suite 103

Canonsburg, PA 15317

1-888-627-3029

www.southpointeindustries.com

dale@southpointe.net don@southpointe.net
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